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What is MARKETING?
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PHILIP KOTLER
1911-1999

The Father of Modern Marketing
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Excercise 1: The Companies we Love
There are 20 of companies below. Rank them (individually): 

HOW MUCH WOULD I MISS THEM IF THEY WOULD LEAVE MY COUNTRY

$ÏÄÁÊ ÓÔÏÐËö 6



WOJMOS.COM

The beginning
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THE ANCIENT DAYS
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MEDIEVAL MARKET:
Barter or Currency?
Pieter Aertsen
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THE PRINTING PRESS
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ITS ALL ABOUT THE PRODUCT
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MAYFLOWER William Halsall
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MITSUI STORE
cash sales at fixed prices: 1673

decline of zauri: 1895

ŘŜǇņǘƻŜƴǘƻ sutoa, 1905
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THE 18th CENTURY

BIRTH OF CONSUMPTIONISM, WHOLESALE, 
FASHION JOURNALISM, MASS MARKETING, 
ECONOMY OF SCALE, INFLUENCERS
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LA BELLE EPOQUE

MARKETING FOR THE MASSES
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THE MARKETING AGE

EVOLUTION OF DEFINITIONS
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Excercise 2: The Companies we Love
There are 20 of companies below. Rank them (individually): 

WHERE WOULD YOU PREFER TO WORK (OR YOUR SON/DAUGHTER)?
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EARLY 20th CENTURY

PRODUCTION ORIENTED MARKETING
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PRODUCTION ORIENTED MARKETING:
FOCUS ON MANUFACTURING

ECONOMY OF SCALE

{!¸Ω{ [!²Υ {¦tt[¸ D9b9w!¢9{ 59a!b5

MARKETING SHOWS EXISTANCE OF PRODUCT
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THE GREAT DEPRESSION

THE UNEMPLOYMENT
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SELLING ORIENTED 
MARKETING:

AGGRESSIVE SELLING

DOOR TO DOOR SALE

FOCUS ON TRANSACTION (NO RELATIONS)
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A MIX OF INGREDIENTS (4P)
1940-70

PRODUCT:

What the business offers for sale: quality, features, 
benefits, style, design, branding, packaging, warranties, 
guarantees, life cyclesΧ
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PRICE:

All about the money: pricing, discount policy, 
special offer pricing, credit payment or credit 
terms, loyalty programsΧ

PROMOTION:

The marketing communication used to make the offer 
known to potential customers and persuade them to 
investigate it further: advertising, public relations, media, 
definitions of target groupsΧ

PLACE:

Delivering our products: direct or indirect channels to 
market, geographical distribution, territorial coverage, 
retail outlet, market location, catalogues, inventory, 
logistics, and order fulfillment"
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Excercise 3: The 4P Perspective
DESCRIBE THE FOLLOWING COMPANIES FROM 4P PERSPECTIVE.

MAKE COMPARISION. PREPARE FOR SHORT PRESENTATION.
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A NEW MIX (7P)
1980-90

PEOPLE:

Human factors who participate in service 
delivery: servicepersonnel who represent the 
company's values to customers. Interactions 
between customers AND employees and 
customers.

Staff recruitment, training, uniforms, scripting, 
queuing, managing waits.
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PROCESS:

The procedures, mechanisms and flow of 
activities by which service is delivered, 
standardizationvs customization, diagnosingfail-
points, critical incidents and system failures

PHYSICAL EVIDENCE:

The environment in which service occurs. The space where 
customers and service personnel interact: furniture, 
equipment, access, functionality, efficiency, symbols, 
signage, colors.Interior design
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DIFFERENT VIEW (4C)

CUSTOMER:

The consumer refers to the person or group that 
will acquire the product. This aspect of the model 
focuses on fulfilling the wants or needs of the 
consumer
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CUSTOMER:

Cost refers to what is exchanged in return for the 
product. Cost also refers to what consumer must 
sacrifice to attain the product, (time or money).

CONVENIENCE:

Where the product will be sold. Like PLACE in 4Ps

COMMUNICATION:

Like PROMOTION in 4PCs but works two-ways 
(social media and surveys)
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Excercise 4: The 7P Perspective
DESCRIBE THE FOLLOWING COMPANIES FROM 4P PERSPECTIVE.

$ÏÄÁÊ ÓÔÏÐËö 24



WOJMOS.COM

ERNEST DICHTER
1907-1997

The Strategy of Desire (1960)

PSYCHOLOGIST
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ALFRED POLITZ
1902-1982

Life Study of Consumer Expenditures

tI¸{L{¢Σ αhead counterέ
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LESTER WUNDERMAN
1920-2019

1-уллΣ {t!aΣ αBeing direct: Making Advertising Payέ

DIRECT MARKETING
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ALDUS PIUS

printer

B. FRANKLIN

catalog maker

JOSIAH WEDGWOOD

potter
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DAVID OGILVY
1911-1999

The Theory and Practice of Selling the AGA Cooker

Gallup, secret agent, CAMP X
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α¢ƘŜ customer is not a moron. She is your wifeέ
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STANLEY MARCUS
1905-2002

Goes to any retail store and tells tchem what they should do

BUSINESSMAN AND A INTELECTUALIST, ART. EXHIB.
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MARKETING
vs

SALES

THE ENDLESS WAR
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Excercise: Sales vs Marketing case
TWO-PART CASE FROM HBR
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MARKETING AND STRATEGY

IF YOU DONT KNOW WHERE YOU ARE, 
YOU WILL NEVER REACH YOY DESTINATION
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MISSION AND VISION
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DEFINING A MISSION

Purpose and values: The mission should clearly define the purpose of the organization and the values that guide it. 
It should answer why the company exists and what values it represents.
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Inspiring and motivating: The mission should be inspiring and motivating for both employees and customers. It 
should express the company's passion, commitment, and ambitions, encouraging action.

Specific and clear: be specific and clear, allowing everyone to easily understand what the company does 

Realistic and achievable: The mission should be realistic and achievable, taking into account the company's 
capabilities and limitations. It should not be mere empty words but be based on solid foundations and feasible to 
accomplish.

Enduring and flexible: The mission should have a lasting nature but also be flexible, adapting to changing market 
and business conditions. 
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Excercise: Prepare a mission
WHAT WE DO (BUT NOT IN SHADOWS)
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TARGET GROUP
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A specific segment or group of people who are the intended recipients of a company's products or services. 

The target audience is defined based on various demographic, behavioral, psychographic, or geographic criteria.
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Excercise: Define target groups
WHAT WE DO (BUT NOT IN SHADOWS)
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OUR POSITION: SWOT
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Strengths: characteristics of the business or project that give it an advantage over others

Weaknesses: characteristics that place the business or project at a disadvantage relative to others

Opportunities: elements in the environment that the business or project could exploit to its advantage

Threats: elements in the environment that could cause trouble for the business or project
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WEIGHTED SWOT
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1. IDENTIFY SWOT FACTORS

2. ESTIMATE THE WEIGHTED IMPACT POWER (TOTAL 100%)

3. ESTIMATE THE POWER OF FACTOR (1-5)
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Logo, logotyp, sygnet

Å[ƻƎƻ ƧŜǎǘ ƎǊŀŦƛŎȊƴȅƳ ȊƴŀƪƛŜƳ όǎȅƳōƻƭŜƳ ŦƛǊƳȅύΦ ² ƧŜƎƻ ǎƪƱŀŘ ǿŎƘƻŘȊŊΥ

Å [ƻƎƻǘȅǇ όȊŀǇƛǎ ōťŘŊŎȅ ǿȅǊŀȊŜƳύ

Å Sygnet (znak graficzny)
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Czyje to logo?
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tǊȊȅƪƱŀŘȅΧ ƴƛŜƴŀƧƭŜǇǎȊȅŎƘ ƭƻƎƻ

Instytut sztuk 

wschodnich, 

(Brazylia)



WOJMOS.COM

tǊȊȅƪƱŀŘȅΧ ƴƛŜƴŀƧƭŜǇǎȊȅŎƘ ƭƻƎƻ
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tǊȊȅƪƱŀŘȅΧ ƴƛŜƴŀƧƭŜǇǎȊȅŎƘ ƭƻƎƻ
Za: zczuba.pl
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tǊȊȅƪƱŀŘȅΧ ƴƛŜƴŀƧƭŜǇǎȊȅŎƘ ƭƻƎƻ
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tǊȊȅƪƱŀŘȅΧ ƴƛŜƴŀƧƭŜǇǎȊȅŎƘ ƭƻƎƻ
Za: zczuba.pl

Witamy w NRD Graf do zadania z 

tekstem

Co to jest??

Logo klubu Korona Wannabe Berlin JeleŒ? Samolot? 

Ufo?
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hŘǏǿƛŜȍŜƴƛŜ ƛ ȊƳƛŀƴŀ ƭƻƎƻΦ
Za: zczuba.pl

Bufallo Sabres Islanders

Detroit Pistons Dallas Mavericks
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hŘǏǿƛŜȍŜƴƛŜ ƛ ȊƳƛŀƴŀ ƭƻƎƻΦ
Za: zczuba.pl

Cleveland Chevaliers Phoenix Coyotes

Pittsbourgh Penguins Mamphis Grizzlies
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Ewolucja logo ς ŎȊȅƭƛ Ƨŀƪ ǎƛť ȊƳƛŜƴƛŀƭƛΧ
Za: designcow.net
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Apple Xerox
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Shell
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BMW, Nike, Cannon
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IBM
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Kodak
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Microsoft, Volkswagen
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Firefox, LG
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Nokia, Walmart


